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MARKETPLACE

BOOKS/PUBLICATIONS

Jim Lamb’s book about Vietnam has more in common
with “Forrest Gump” than with “Apocalypse Now.”

The retired journalist details some of the best days of
his life in Da Nang – and some of the worst.

Available on Amazon or jslstories.com

The Good, the Bad
and the Funny–

Vet Takes a Look Back at
Vietnam in His New Book

‘Orange Socks &
Other Colorful Tales’

To advertise in USA TODAY, call: (800) 397-0070

Successful
Advertisements

start with
USA TODAY
Marketplace

To advertise, call:

1-800-397-0070

GET NOTICED!
Advertise in USA TODAY’s

Marketplace Today

Call:1-800-397-0070

ATTENTION
If you’ve had Hernia Surgery

and have experienced any

800-478-7176800-478-7176

CALL THE HERNIA MESH

HELPLINE NOW AT

youmay be entitled to

COMPLICATIONS

SIGNIFICANT CASH

COMPENSATION.

HEALTH/FITNESS HEALTH/FITNESS

If you or a loved one has

been diagnosedwith

ovarian cancer after using

talcum based products

youmay be entitled to

significant compensation

800-208-3526

TALCUM

POWDER

SETTLEMENT

ANNOUNCEMENTS

HAVE YOU BEEN

CLASSIFIED AS A HIGH

RISK DRIVER DUE TO DUI,

DWI OR TICKETS FOR

AGGRESSIVE DRIVING?

THE CALL & QUOTE ARE FREE.

800-509-9315

Serenity is here

to help by making SR-22

insurance easy to get and

affordable for everyone.

To view more Classified listings,

visit: classifieds.usatoday.com

NOTICES PUBLIC NOTICE

BUSINESS
OPPORTUNITIES

BUSINESS

REALITY
BENDER!
This workswaaay too fast!

Picked up $24k (pot’l) my first
month.No selling. I just point
to awebsite and that’s it!

www.ExtremelyFastCash.com
24-Hr.Rec.1-800-249-9549ext.1

Referral ID HP103351 Affiliate

Opp

PUBLIC NOTICE

Notice to Bidders
Region 14 ESC (the “Lead Agency”), on behalf of

National Cooperative Purchasing Alliance (NCPA) and public
agencies in all 50 states, that elect to access the Master Agreement

is soliciting proposals to enter into Master Agreements for:

• Digital Healthcare Guidance - Mental Health #34-22

• Distribution of General Lab Supplies #35-22

• Documents and Records Management #36-22

• Educational Content Providers and Learning Management
Systems #37-22

• HSA, FSA, DCFSA and Other Lifestyle Financial Management
Services #38-22

• Integrated Cloud Payroll, Human Resource, Time & Labor
Management, and Employee Scheduling Technology Solutions
and Service Support #39-22

• IT Security and Data Protection Solutions #40-22

• Job Ordering Contract Program #41-22

• Parking Enforcement Software Equipment #42-22

• Scoreboards and Electronic Signage #43-22

• Strategic Management Consulting Services #44-22

• Technology Solutions, Products and Services #45-22

• Threat and Weapons Detection Software and Equipment #46-22

Due Thursday, November 17, 2022 at 2:00 pm CT

Responses shall be received electronically no later than the submittal
deadline via our online Bonfire portal at ncpa.bonfirehub.com.

To request a copy of specifications,
please visit NCPA’s website www.ncpa.us.

Sourcewell, a State of Minnesota local government unit and
service cooperative, is requesting proposals for Relocatable

Building and Storage Solutions with Related Services to result
in a contracting solution for use by its Participating Entities.

Sourcewell Participating Entities include thousands
of governmental, higher education, K-12 education,
nonprofit, tribal government, and other public agencies

located in the United States and Canada.

A full copy of the Request for Proposals can be
found on the Sourcewell Procurement Portal
https://proportal.sourcewell-mn.gov.

Only proposals submitted through the Sourcewell
Procurement Portal will be considered.

Proposals are due no later than December 8, 2022, at 4:30pm.
Central Time, and late proposals will not be considered.

AFFORDABLE
WEBSITES

Highest quality only $299
PLUS: Google & search engine marketing

bringing in more customers.

(800) 456-6211
Certiplex.com

WEB SERVICES

When the checkered fl�ag fell on the fi�-
nal United States Grand Prix at Indian-
apolis in June 2007, Formula 1’s rela-
tionship with America couldn’t have
been much lower.

The tire debacle of two years earlier
had proved too tough to recover from,
and with the only American driver on
the grid (Scott Speed) soon to lose his
seat after having failed to score a single
point, interest was slumping.

So when the concept of Circuit of the
Americas in Austin, Texas, was raised –
with the idea of it becoming the home of
F1 in the U.S. – it was a big, big gamble.

But fi�ve years after the last race on
American soil, F1 went racing once again
at COTA, and 10 years later the event is
one of the biggest on the calendar.

“Incredible,” COTA chairman Bobby
Epstein refl�ects from behind his desk.
“It went by fast, and I think if we had
drawn where we wanted to be at the end
of 10 years, this would probably have
been our goal. The path to get here
would probably not have been drawn
the way it happened, but we’re pretty
happy with it. One of the things you
can’t buy in terms of big events is histo-
ry or tradition. When you have a decade
under your belt like this and you have
sold-out crowds year after year – which
we now have – you’ve reached that
point where your event is something
really special.

“People want to keep coming back
each year and put it on their calendar
and look forward to it. When we fi�rst
started, we were certainly a novelty and
I think we’ve learned and grown and
adapted to what people like. We’re pret-
ty happy to be here.”

The path between the inaugural race
and this anniversary has not been a
smooth one. While Epstein is now
spending some of his time trying to fi�nd
more metal for additional bleachers –
“demand has been incredible, we sold
everything we put into the system the
fi�rst two days” – that wasn’t always the
case.

“This is how big we thought it would
be when we started,” he says. “I couldn’t
believe how few fans there were at one
time, and it makes it all that much more
rewarding to have the sold-out crowds
today because it wasn’t always that way.
We thought this would be the response
we would get, but a few years into it was
admittedly very tough.”

Despite the struggles that COTA has
sometimes faced, especially when it
comes to putting on a grand prix that
features a hefty race hosting fee, Ep-
stein insists he never felt like he wanted
to cut and run because of the way fans
were responding to the event and mak-
ing it a regular part of their sporting cal-
endar.

“Well it was always big, but we want-
ed to be bigger,” he says. “I just think we
always felt ‘What can we do next year so
that more people will want to come
back?’ It’s a slow process, and if we con-
tinue to do that then people will con-
tinue to come back and the camp-
grounds will keep growing. I love that
we keep having to expand those every
year, because those are people that real-
ly in many cases this is their time off�,
and people’s time is absolutely their
treasure. We appreciate that they’re
choosing to spend that with us.

“The campgrounds are a lot of fun,
and those are people telling other peo-

ple ‘I’ll meet you back here next year’,
and the same thing that’s happening
there happens with people that are stay-
ing in hotels but are coming back to Aus-
tin each year. Austin’s been a great host
city and we knew that it would be, but
we just needed people to experience it.”

There will be at least fi�ve more
chances for fans to keep coming back,
too, after a contract extension was
signed earlier this season. It was timely,
coming in a year when Miami joined the
calendar and Las Vegas was confi�rmed
for 2023, meaning Austin is now dou-
bling down on its position as the race
that provided the platform for F1’s
growth in the States.

“We always felt like we were going to
get a fi�ve-year extension because we
built this to be here for Formula 1 and I
think it’ll be here for a long time,” says
Epstein. “So we were always invested in
the circuit. I think we can just focus on
delivering a great experience. And also
with Miami and Las Vegas each being
the destination cities they are, it gives

us the chance to focus on being truly the
United States Grand Prix, and represent
the great things about our whole coun-
try … with a little bit of Texas – OK a lot
of Texas – thrown in there. But we really
want to be the ‘United States Grand
Prix.’

“We’re very proud of that, we’re very
proud that’s part of our identity and our
title. We’ve been that for a decade and
we’d like to see that for decades to
come.”

To be a permanent fi�xture, you need
demand to stay high because fan confi�-
dence allows a circuit to invest. COTA
was criticized for some of the logistical
problems when it welcomed a record at-
tendance of over 400,000 a year ago,
and Epstein says that preparations for
the 2022 edition have not been solely
focused on marking its anniversary, but
also on ensuring the overall experience
improves.

“We are going to celebrate our birth-
day a little bit,” he says. “We’re working
on that. We think we’ve got the music

right again this year with Ed Sheeran
and Green Day, and we’re upgrading a
lot of things around the circuit for the
fans just in terms of service and things
we’ve learned in the past that I think we
can do better. Our food service is going
to be a lot better than it’s been in the
past, our transportation. … We’ve in-
creased the public transit to 600 buses
this year, which is 200 more than we’ve
had in the past, and the goal is really to
make the overall experience really easy
as well as fun. That’s what we have to
focus on.

“Then we’re batting around the fact
that we’d love to fi�nd a way to celebrate
Sebastian (Vettel) and recognize him for
his contributions before he retires.
We’re talking about that and we’ve got
some ideas we’re going to come out with
soon.”

Vettel himself is a fan of the circuit,
having fi�nished second at the inaugural
race as he chased his third drivers
championship, and taken victory the
year after.

“Obviously, I made my debut in Indi-
anapolis fi�ve years before that, but I
think there’s been a diff�erent vibe in
Austin right from the get-go,” Vettel
said. “It’s been really exciting because
the whole city was happy to have the
race and welcomed us. Obviously, the
interest across the U.S. has grown in the
last couple of years. But Austin has al-
ways been exceptional. So probably
more a question for Austin, how they
handle it now with more requests or
people. But I also feel that Austin isn’t
your ‘typical America’ if such a thing ex-
ists.

“So I think for us, it’s been great to go
there right from the start. And it’s been a
highlight of the season for many years
now, for 10 years.”

After what went before and the hole
F1 had dug itself in the States, you’d
have been brave to bet on this milestone
coming around. But a 20th anniversary?
Now that feels a lot more like a sure
thing.

US Grand Prix in Austin revitalized F1 in America
Chris Medland
RACER magazine | USA TODAY Network

Ferrari’s Sebastian Vettel of Germany drives during practice for the United States Grand Prix at Circuit of the Americas in
Austin, Texas. JEROME MIRON/USA TODAY SPORTS

Red Bull driver Max Verstappen, center, Mercedes driver Lewis Hamilton, left,
and Red Bull driver Sergio Perez celebrate following the Formula 1 U.S. Grand
Prix in 2021 in Austin. DARRON CUMMINGS/AP


